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M. Com. (Fourth Semester)  

EXAMINATION, 2020 

(Optional—Specialization) 

[Optional Group (A) Marketing] 

Paper Second 

ADVERTISING AND SALES MANAGEMENT 

Time : Three Hours 

Maximum Marks : 80 

uksV % lHkh ik¡p iz’uksa d¢ mŸkj nhft,A izR;sd bdkbZ ls ,d iz’u 

djuk vfuok;Z gSA lHkh iz’uksa d¢ vad leku gSaA 

 Attempt all the five questions. One question from each 

Unit is compulsory. All questions carry equal marks. 

bdkbZ&1 

(UNIT—1) 

1- foKkiu dh ifjHkk”kk nhft,A foKkiu ds mís’; ,oa dk;ks± dh 

O;k[;k dhft,A 

Define Advertising. Discuss the objectives and functions 

of advertising. 
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vFkok 

(Or) 

foi.ku feJ.k ls vki D;k le>rs gSa \ foi.ku feJ.k esa 

foKkiu dh Hkwfedk D;k gS \ 

What do you understand by Marketing Mix ? Explain the 

role of advertising in the Marketing Mix.  

bdkbZ&2 

(UNIT—2) 

2- foKkiu lk/ku lEcfU/kr fu.kZ;ksa dks izHkkfor djus okys rRoksa dk 

o.kZu dhft,A 

Explain the determining factors that affect advertising 

media decisions. 

vFkok 

(Or) 

foKkiu dh jpuk fdl izdkj gksrh gS \ ,d foKkiu izfr ds 

vko’;d rRo dkSu&dkSuls gSa \ 

What is the procedure of constructing an advertisement ? 

Explain the essential elements of an advertisement copy. 

bdkbZ&3 

(UNIT—3) 

3- foKkiu ,tsalh ls vki D;k le>rs gSa \ ,d foKkiu ,tsalh dk 

pquko djrs le; vki fdu&fdu ?kVdksa dks /;ku esa  

j[ksaxs \ 

What do you understand by Advertising Agency ? 

Explain the considerable factors in the selection of an 

advertising agency. 
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vFkok 

(Or) 

foKkiu ctV ls vki D;k le>rs gSa \ foKkiu ctV cukus dh 

dh fofo/k jhfr;ksa dk o.kZu dhft,A 

What do you understand by Advertisement Budget ? 

Explain the various methods of preparing advertisement 

budget. 

bdkbZ&4 

(UNIT—4) 

4- oS;fDrd foØ; dk egRo le>kb, ,oa oS;fDrd foØ; foKkiu 

ls dSls vyx gS] fooj.k nhft,A 

Write the importance of personal selling and explain, how 

personnel selling differs from advertising. 

vFkok 

(Or) 

foØ; lao)Zu ls vki D;k le>rs gSa \ foØ; lao)Zu dh 

fof/k;ksa dk o.kZu dhft,A 

Define sales promotion. Explain various methods of sales 

promotion. 

bdkbZ&5 

(UNIT—5) 

5- foØ; izcU/k D;k gS \ foØ; izcU/k ds mís’; ,oa dk;ks± dks 

le>kb,A 

What is sales management ? Describe the objectives and 

functions of sales management. 
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vFkok 

(Or) 

foØ; dfeZ;ksa ds dk;Z ds funsZ’ku rFkk fu;a=.k dh vko’;drk 

dk o.kZu dhft,A ;g crkb, fd foØ;dfeZ;ksa ds dk;Z fu”iknu 

dk fdl izdkj ewY;kadu fd;k tk ldrk gSA 

Discuss the necessity of direction and control of the work 

of salesmen. Explain the method of evaluating the 

performance of salesmen. 
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