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M. Com. (Fourth Semester) 

EXAMINATION, 2020 

(Optional—Specialization) 

[Optional Group (A) Marketing] 

Paper First 

PRINCIPLES OF MARKETING 

Time : Three Hours 

Maximum Marks : 80 

uksV % lHkh ik¡p iz’uksa d¢ mŸkj nhft,A izR;sd bdkbZ ls ,d iz’u 

djuk vfuok;Z gSA lHkh iz’uksa d¢ vad leku gSaA 

 Attempt all the five questions. One question from each 

Unit is compulsory. All questions carry equal marks. 

bdkbZ&1 

(UNIT—1) 

1- foi.ku dh ifjHkk”kk ,oa vkykspukRed O;k[;k dhft, vkSj 

foi.ku dh izd`fr rFkk {ks= dh foospuk dhft,A  

Define and explain critically the term marketing and 

discuss the nature and scope of marketing.  
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vFkok 

(Or) 

foi.ku feJ.k D;k gS \ foi.ku feJ.k ds pjksa dk oxhZdj.k 

dhft,A foi.ku feJ.k esa ifjorZu D;ksa djuk pkfg, \ 

What is Marketing Mix ? Classify marketing mix 

variables. Why changes should be done in marketing  

mix ? 

bdkbZ&2 

(UNIT—2) 

2- miHkksDrk O;ogkj ls D;k vk’k; gS \ Hkkjrh; miHkksDrkvksa ds 

Ø; O;ogkj dh fo’ks”krk;sa crkb,A  

What is mean by Consumer Behaviour ? Explain the 

characteristics of Indian consumer’s buying behaviour.  

vFkok 

(Or) 

foi.ku i;kZoj.k ls vki D;k le>rs gSa \ foi.ku i;kZoj.k dks 

izHkkfor djus okyh vkarfjd o cká ‘kfDr;ksa dh foospuk 

dhft,A  

What do you understand by Marketing Environment ? 

Discuss internal and external forces affecting marketing 

environment.  

bdkbZ&3 

(UNIT—3) 

3- czkÇ.Mx ls vki D;k le>rs gSa \ czkÇ.Mx ds egRo dks crkb,A 

,d vPNs czk.M dk pquko djrs le; fdu&fdu ckrksa dks /;ku 

eas j[kk tkuk pkfg, \  
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What do you understand by Branding ? Explain the 

importance of Branding. What points should be 

considered while selecting a good brand ? 

vFkok 

(Or) 

,d uohu mRikn ds fodkl dh izfØ;k dks le>kb,A os D;k 

dkj.k gSa tks uohu mRikn dks foQy cukus esa ;ksxnku nsrs gSa \ 

Explain the process of developing a new product. What 

are the reasons that contribute the failure of a new  

product ? 

bdkbZ&4 

(UNIT—4) 

4- ,d u;h dEiuh }kjk viuh ewY; uhfr cukrs le; fdu ?kVdksa 

dks /;ku eas j[kuk pkfg, \ ewY; fu/kkZj.k esa uSfrd ,oa 

lkekftd dkj.kksa ds izHkkokas dks la{ksi esa le>kb,A  

Which factors should be kept in mind by a new company 

while formulating its price policy ? Discuss in brief the 

effect of social and moral reasons in price determination.  

vFkok 

(Or) 

NwVksa dk vFkZ crkb,A NwVksa rFkk mlds izdkjksa dk la{ksi esa o.kZu 

dhft,A  

Explain the meaning of discounts. Describe in brief 

discounts and its types.  

bdkbZ&5 

(UNIT—5) 

5- forj.k okfgdk ds p;u dks izHkkfor djus okys fofHkUu dkjdksa 

dk foLrkjiwoZd o.kZu dhft,A  
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Describe in detail the factors affecting the selection of 

distribution channel.  

vFkok 

(Or) 

QqVdj foØ; laxBuksa ds fofHkUu izdkj D;k gSa \ QqVdj 

foØsrkvksa }kjk lekt dks nh tkus okyh lsokvksa dk o.kZu 

dhft,A  

What are the various forms of retail organizations ? 

Describe the services performed by retailers to the 

society.  

 

 

 

 

 

 

 

 

 

 

 

 

 

DD–116  3,500 


