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B. Com. (Part III) EXAMINATION, 2020 

(Optional Group—B : Marketing Area) 

Paper Second 

INTERNATIONAL MARKETING 

Time : Three Hours 

Maximum Marks : 75 

uksV %uksV %uksV %uksV %    lHkh ik¡pik¡pik¡pik¡p iz’uksa d¢ mŸkj nhft,A izR;sd bdkbZ ls ,d ,d ,d ,d iz’u    
djuk vfuok;Z gSA lHkh iz’uksa d¢ vad leku gSaA 

 Attempt all the five questions. One question from each 

Unit is compulsory. All questions carry equal marks. 

bdkbZbdkbZbdkbZbdkbZ&&&&1111    
(UNIT—1) 

1- vUrjkZ”Vªh; foi.ku ls vki D;k le>rs gSa \ ?kjyw foi.ku cukecukecukecuke 
vUrjkZ”Vªh; foi.ku dh foLrkj ls foospuk dhft,A 
What do you understand by International Marketing ? 

Discuss in detail the Domestic Marketing vs. International 

Marketing. 

vFkokvFkokvFkokvFkok    
(Or) 

vUrjkZ”Vªh; foi.ku ds {ks= dh O;k[;k dhft,A 
Describe the scope of International Marketing. 
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bdkbZbdkbZbdkbZbdkbZ&&&&2222    
(UNIT—2) 

2- fons’kh cktkj dh igpku ,oa pquko ij ,d laf{kIr ys[k 
fyf[k,A 

Write a short essay on identifying and selecting foreign 

market. 

vFkokvFkokvFkokvFkok    

(Or) 

vUrjkZ”Vªh; ewY; fu/kkZj.k dks izHkkfor djusssss okys ?kVd 

dkSu&dkSu ls gSa \ 

What are the factors affecting international pricing 

decision ? 

bdkbZbdkbZbdkbZbdkbZ&&&&3333    

(UNIT—3) 

3- fu;kZr O;kikj essa esyksa ,oa izn’kZfu;ksa ds egRo dh foospuk 

dhft,A buds vk;kstu esa D;k dk;Zokfg;k¡ djuh iM+rh gSa \ 

Discuss the importance of fairs and exhibition in 

export trade. What activities are to be performed 

organising them ? 

vFkokvFkokvFkokvFkok    

(Or) 

mRikn izorZu ls vki D;k le>rs gSa \ vUrjkZ”Vªh; mRikn 

izorZu ds fofHké rjhdksa dh O;k[;k dhft,A 

What do you mean by Product Promotion ? Explain the 

various methods of promotion international product. 
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bdkbZbdkbZbdkbZbdkbZ&&&&4444    
(UNIT—4) 

4- fons’kh foi.ku esa iz;qDRk izeq[k forj.k okfgdkvksas dk o.kZu 
dhft,A 
Describe the main channels of distribution used in foreign 

marketing. 

vFkokvFkokvFkokvFkok    
(Or) 

vUrjkZ”Vªh; cktkj esa fons’kh foØ; izfrfuf/k;ksa ds pquko ,oa 
fu;qfDr ds fo”k; esa mYys[k dhft,A 
Elaborate the selection and appointment of foreign sales 

agents in International Market. 

bdkbZbdkbZbdkbZbdkbZ&&&&5555    
(UNIT—5) 

5- Hkkjr esa vk;kr&fu;kZr uhfr dh leh{kk dhft,A 

Give an overview of EXIM Policy of India. 

vFvFvFvFkokkokkokkok    
(Or) 

fuEufyf[kr ij laf{kIr fVIif.k;k¡ fyf[k, % 
¼v½ fu;kZr foŸk 

¼c½ fu;kZr izfØ;k 
¼l½ fons’kh O;kikj esa izys[k 
Write short notes on the following : 

(a) Export Finance 

(b) Export Procedure 

(c) Documentation in Foreign Trade 
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