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B. Com. (Part III) EXAMINATION, 2020 

(Old Course) 

(Optional Group—B : Marketing Area) 

Paper Second 

INTERNATIONAL MARKETING 

Time : Three Hours 

Maximum Marks : 75 

uksV %uksV %uksV %uksV %    lHkh ik¡pik¡pik¡pik¡p iz’uksa d¢ mŸkj nhft,A izR;sd bdkbZ ls ,d ,d ,d ,d iz’u    

djuk vfuok;Z gSA lHkh iz’uksa d¢ vad leku gSaA 

 Attempt all the five questions. One question from each 

Unit is compulsory. All questions carry equal marks. 

bdkbZbdkbZbdkbZbdkbZ&&&&1111    

(UNIT—1) 

1- ßfodkl’khy ns’kksa dh vkfFkZd izxfr ds fy, vUrjkZ”Vªh; foi.ku 

vifjgk;Z gks x;k gSAÞ bl dFku ij fVIi.kh dhft,A 

“International Marketing has become indispensable for 

economic development of developing countries.” 

Comment on this statement. 
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vFkokvFkokvFkokvFkok    

(Or) 

vUrjkZ”Vªh; foi.ku ds lEcU/k esa cká okrkoj.k dh O;k[;k 

dhft, rFkk vkUrfjd o cká okrkoj.k easa vUrHksZn dhft,A 

Explain external environment relating to international 

marketing and distinguish between internal and external 

environment. 

bdkbZbdkbZbdkbZbdkbZ&&&&2222    

(UNIT—2) 

2- czkÇ.Mx ls vkidk D;k vk’k; gS \ foi.ku essaa blds c<+rs gq, 

egRo dh O;k[;k dhft,A 

What do you mean by Branding ? Explain its increasing 

significance in Marketing. 

vFkokvFkokvFkokvFkok    

(Or) 

vUrjkZ”Vªh; Hkqxrku dk D;k vFkZ gS \ vUrjkZ”Vªh; Hkqxrkuksa ds 

dkSu ls <ax gSa \ O;k[;k dhft,A 

What is the meaning of international payment ? What are 

the methods of international payments ? Explain. 

bdkbZbdkbZbdkbZbdkbZ&&&&3333    

(UNIT—3) 

3- vUrjkZ”Vªh; foØ; lEo)Zu dk D;k vFkZ gS \ budh fo’ks”krk,¡ 

rFkk ykHk o gkfu;k¡ crkb,A 
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What is the meaning of International Sales Promotion ? 

Mention their characteristics, advantages and 

disadvantages. 

vFkokvFkokvFkokvFkok    

(Or) 

vUrjkZ”Vªh; foKkiu ds D;k mís’; gSa \ fons’kh O;kikj esa 

foKkiu fdl izdkj ls ykHknk;d gS \ 

What are the objectives of international advertising ? How 

is advertising useful in export business ? 

bdkbZbdkbZbdkbZbdkbZ&&&&4444    

(UNIT—4) 

4- forj.k ek/;eksa ls vki D;k le>rs gSa \  fofHké vizR;{k forj.k 

ek/;e D;k gaS \ foospuk dhft,A 

What do you understand by distribution channels ? What 

are the various indirect distribution channels ? Discuss. 

vFkokvFkokvFkokvFkok    

(Or) 

fu;kZr ds fo”k; esa lEHkkj ra= fu.kZ; ls vki D;k le>rs gSa \  

blds mís’; o fo”k;&lkexzh D;k gSa \ 

What do you mean by logistic decision about exports ? 

What are its objectives and contents ? 

bdkbZbdkbZbdkbZbdkbZ&&&&5555    

(UNIT—5) 

5- cktkj p;u ls vkidk D;k vk’k; gS \ fons’kh O;kikj ds p;u 

dh izfØ;k dh foospuk dhft,A 
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What do you mean by Market Selection ? Discuss the 

procedure for selection of foreign markets. 

vFkokvFkokvFkokvFkok    
(Or) 

Hkkjr esa fons’kh O;kikj esa eq[; :i ls iz;ksx gksus okys izys[kksa 
dk o.kZu dhft,A 

Explain the main documents used in Foreign Trade in 

India. 
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