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M. Com. (Final) EXAMINATION, 2020

(Optional Group—A : Marketing)
Paper First
MARKETING MANAGEMENT
Time : Three Hours

Maximum Marks : 100
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Attempt all the five questions. One question from each
Unit is compulsory. All questions carry equal marks.

TPIE—1
(UNIT—1)
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What do you understand by Marketing Mix ? Discuss the
forces which affect the Marketing Mix.
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Define Consumer Behaviour. Explain the characteristics
of consumer behaviour. Also explain the importance of
consumer behaviour in marketing.
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(UNIT—2)
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What is Brand ? How does it differ from Trademark ?
State the characteristics of a good brand.
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What do you understand by product life cycle ? Explain

its various stages. What are the importances of product
life cycle in marketing management ?
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(UNIT—3)
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What is meant by pricing policy. ? Explain the types of
pricing policies.
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“Wholesalers are superfluous in the modern chain of
distribution. Sooner they are abolished would be better for

the society.” Do you are agree this saying ? Comment.
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(UNIT—4)
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Explain the meaning of Sales Promotion and discuss the
different methods which can be adopted for that.
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What is Marketing Research ? Throw light on its need and

importance in India. What are the limitations of marketing
research ?
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(UNIT—5)
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What are the basic objectives of marketing control system ?
State the characteristics of an ideal marketing control
system.
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What are the social functions of Marketing ? How does
marketing influence society ? Explain.
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